
 
 

  
              

SALEM CULTURAL AND TOURISM PROMOTION ADVISORY BOARD 
 

Si necesita ayuda para comprender esta información, por favor llame 503-588-6173 
If you need help understanding this information, please call 503-588-6173 

 
Disability-related modification or accommodation, including auxiliary aids or services, in order to participate in this meeting or 
event, are available upon request. Sign language and interpreters for languages other than English are also available on request. To 
request such an accommodation or interpretation, contact Chris Neider at 503.540.2361 or cneider@cityofsalem.net at least 2 
business days before the meeting; TTD/TTY telephone (503) 588-6439, is also available 24/7. 
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Gus Castaneda 
Michelle Cordova  
Claudia Vorse 
Johnathan Baker 
Scott Snyder 
Elaine Orcutt 
 

City Staff 
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Kelly Kelly, Staff Support 

 
 

Next Meeting:  March 13th @  
City Library – Anderson Room B  
585 Liberty St SE  
Salem, OR 97301 
http://www.cityofsalem.net/CTPAB 

 
 

It is the City of Salem’s policy to 
assure that no person shall be 
discriminated against on the grounds 
of race, religion, color, sex, marital 
status, familial status, national origin, 
age, mental or physical disability, 
sexual orientation, gender identity, 
and source of income, as provided by 
Salem Revised Code 97.  The City also 
fully complies with Title VI of the Civil 
Rights Act of 1964, and related 
statutes and regulations, in all 
programs and activities. 

 

MEETING AGENDA 
Tuesday, February 13, 2018 

5:30 - 8:00 PM 
City Library, Heritage Room 
585 Liberty St SE, Salem, OR 

1. Call to Order 
 

2. Roll Call 
 

3. Approval of Today’s Agenda and the Minutes from: 
a. January 9, 2018  

 
4. Public Testimony - limited to three minutes per organization and 

pertaining to items on the agenda 
 

5. Items Requiring Action  
a. Public Works Presentation and Request 

b. Final Review of TOT Grant Requests 
 

6. Information Items 
a. Cultural and Tourism Fund Reports – January 2018  

b. Cultural and Tourism Fund Revenue (Tax) Reports – January 2018 

c. Facility Operating Grant Reports – Gilbert House Children’s Museum, 
Elsinore Theatre, Salem Multicultural Institute, Riverfront Carousel, 
Willamette Art Center, and Willamette Heritage Center 

d. Special Event Reports – Salem Rotary –Triathlon/Duathlon and 
Willamette Art Center’s – Artisan Village 2017  

e. Capital Improvement Reports – None 

f. Annual Reports – None 

g. Meeting & Tour Dates 2018 

h. Upcoming TOT sponsored events and Free Services 

 

7. Appearance of Interested Citizens 
(Opportunity for those attending the meeting to address the board on 
items other than those appearing on the agenda.  Limited to three 
minutes per person.)  

 

8. Other Business & Parking Lot Items for future discussions 
9. Adjournment 

mailto:cneider@cityofsalem.net
http://www.cityofsalem.net/CityCouncil/BoardsAndCommissions/SalemCulturalTourism%20PromotionAdvisoryBoard/Pages/default.aspx
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 M I N U T E S  
CULTURAL AND TOURISM PROMOTION ADVISORY BOARD 

TUESDAY, JANUARY 9, 2018 
 

 
MEMBERS PRESENT 
Laura Aguero, Chair 
Adam Kohler 
Laura Tesler 
Michelle Cordova  
Claudia Vorse 
Jonathan Baker  
Scott Snyder 
Elaine Orcutt   
 
STAFF PRESENT 
Chris Neider, CD Management Analyst II 

 
MEMBERS ABSENT 
Gus Castaneda 
 

 
GUESTS  
Melanie Jones, Deepwood Museum & 
Gardens  
Matthew Riegg, Oregon’s New History 
Minstrels; Rivers of Life Center 
Angie Onyewuchi, Travel Salem 
Helen Shanfran, Willamette Heritage Center 
John Shirley, Rotary Triathlon of Salem 
Marie Bradford Blevins, Salem’s Riverfront 
Carousel 
Pam Wasson, Oregon Symphony Association  
of Salem 
Melanie Jones, Deepwood Museum and 
Gardens 
Ross Swartzendruber, Cherry City Music, 
Mix-n-Mash 

 
GUESTS 
Ashley Relf, Enlightened Theatrics 
Ross Sutherland, Bush House Museum 
Alicia Bay, Gilbert House Children’s Museum 
Kathleen Fish, Salem Multicultural Institute 
Sandra Burnett, Salem Art Institute 
Roger Williams, Willamette Art Center 
Bobbie Dolp, Lord & Schryver Conservancy 
James Phelps, Willamette Heritage Center 
Bryan Gonzalez, Festival Chorale Oregon 
Catherine Alexander, Straub Environmental 
Center 
Denise Magee, SAA 
Lynn Takata, Englewood Forest Festival 

 
1. CALL TO ORDER 

Chair, Laura Aguero, began the meeting at approximately 5:37 p.m. with 8 of 9 members 
present. 

 
2. ROLL CALL 
 Members present: Laura Aguero, Adam Kohler, Laura Tesler, Michelle Cordova, Claudia 

Vorse, Jonathan Baker, Scott Snyder, Elaine Orcutt and Chris Neider 
     Members absent:  Gus Castaneda 
 
3. APPROVAL AGENDA AND MINUTES    
 a. December 12, 2017 CTPAB Board meeting agenda and minutes.   
 
     Motion:   Move to approve the December 12th, 2017 CTPAB Board meeting agenda and 

minutes. 

Item 3.a. 

 

Item 3.a. 
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 Motion by: Snyder 
 Seconded by:              Tesler 
 ACTION:    APPROVED 
 Vote:   8-0  
 Aye:   8 
 Nay:   0  

 Abstentions:  0 
 
4. PUBLIC TESTIMONY – limited to three minutes per organization and pertaining to items 

on the agenda. None. 

 

5.   ITEMS REQUIRING ACTION 

a. Travel Salem annual report 
Laura Tesler encouraged all organizations to note how they work with Travel Salem  
 

b. Review of TOT Grant Requests  
Below is board feedback on what would improve grant applications: 

 Note how your organization worked with Travel Salem and be sure to utilize their 

marketing services. 

 Try to collect zip code information when possible to measure where guests have 

come from. 

 Answer the questions clearly and completely.  Measureable outcomes and 
methodology were weak on many of the applications.   

 Discuss how your organization is meeting the 3 CTPAB goals (economic impact, 
increasing room nights, enhancing quality of life in Salem). Tie outcomes to 
funding goals when possible. 

 Question: Is Capital Futbol Club’s location outside City limits a disqualifying 
issue? 

 Action:  Look into the address/policy outcome on this. The organization can be 
outside of city limits, but their event must take place within city limits. 

 Hoopla:  For Profit?  Fundraising?  Benefits non-profits?  

 Action:  Board wants Hoopla representative present to provide better 
understanding of who benefits, etc., before rating this grant application.  Table 
rating until applicant can be present to address questions. 

 Salem Creative Network-Cherry City Music Festival: Great event, but application is 
sparse and needed to be flushed out. 

 SCN-Mix-n-Mash: Same concerns. Marketing seemed expensive. 

 SMI-World Beat:  Excellent, well-done application. 

 Board asked all for increased data if possible, to see if increased marketing money 
pays off. 

 Lord & Schryver:  Wanted more details about Visiting Media.  Who are they, what 
do they do? 

 Moxie Initiative-Make Music Day:  Board has questions.   Application vague.   
Action:  Board wanted more details about what is Make Music Day. 

 Moxie Initiative – More data about past performances was wanted. 

 Rivers of Life-Showboats a Coming – Well written grant request. 
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 Girl’s LaCrosse-Well written, straight forward.  
  

 Straub Environment Center - Party for the Planet:  Well written.  Clear answers. 

 4th of July Run:  Question:  Fund raiser for Liberty House.  

 Action:  Table until board can ask Legal about fundraising aspect. 

 Action:  Add conversation about Travel Salem, how they help organizations 
market, to Parking Lot List. 

 
6.   INFORMATION ITEMS 

 The following information items were presented to the Board:  
a.  Cultural and Tourism Fund Reports – December 2017 
b.  Cultural and Tourism Fund Revenue (Tax) Reports – December 2017 
c. Facility Operating Grant Reports – Deepwood Museum & Gardens  
d.  Special Event Reports – Ceili of the Valley – New Year’s Festival  
e.  Capital Improvement Reports – None  
f.  Annual Reports – Travel Salem (see full report via hyperlink) 
g.  Meeting & Tour Dates 2018 
h.  Upcoming TOT sponsored events 

 
7. APPEARANCE OF INTERESTED CITIZENS 

Roger Williams of the Willamette Art Center discussed how his organization adds to 
quality of life in Salem. The board members agreed and affirmed the value of both 
quality of life events and events that bring overnight stays to Salem.  Sandra Burnett 
of SAA discussed upcoming events. Helen Shafran, Willamette Heritage Center 
shared upcoming events and introduced James Phelps, Interim Director.  
  
Thank you to the guests who came in support of their grant proposals.  The Board 
appreciates their interest and input in the grant awarding process and in cultural 
tourism and promotion in Salem.  In the interest of time tonight, the majority of 
interested citizens did not introduce themselves or their events beyond addressing 
board questions about their grant proposals.   

 

8. OTHER BUSINESS & PARKING LOT ITEMS FOR FURTHER DISCUSSIONS 
ADJOURNMENT 

 With no further business, Chair Laura Aguero adjourned the meeting at approximately 
7:49 p.m. 

 
 Next TOT meeting will be Tuesday, 5:30 p.m., Tuesday, February 13, 2018, at Salem 

Public Library’s Heritage Room, 585 Liberty St SE, 2nd floor. 
 
       Respectfully Submitted, 
 
 Kelly Kelly, Board Staff Support 



Current Projects:

Completed Projects:

Proposed in 5-Year CIP:

537,000$         570,000$         577,250$       450,000$          550,000$       

375,000$       

669 Wallace Marine Park Parking Lot Paving Design (by bridge) -$                     -$                     -$                   -$                      100,000$       

159 Minto-Brown Island Trail Paving -$                     -$                     -$                   75,000$            

-$                   

-$                   668 Riverfront Park Restrooms at North End -$                     -$                     100,000$       300,000$          

-$                   

665 Orchard Heights Park Tennis Court Improvements

667 Wallace Marine Park Softball Complex Sportsfield Drainage -$                     120,000$         -$                   -$                      

666 Wallace Marine Park Softball Complex Bleachers -$                     75,000$           -$                   -$                      

662 Wallace Marine Park Soccer Area Playground Facilities 173,000$         -$                     -$                   

-$                   

-$                      -$                   

-$                     75,000$           402,250$       -$                      

75,000$            75,000$         

663 Orchard Heights Park Ballfields and Drainage -$                     225,000$         -$                   -$                      -$                   

FY 2018-19 FY 2019-20 FY 2020-21 FY 2021-22 FY 2022-23

716403 City Entranceways 75,000$           75,000$           75,000$         

926,520$         

716408 Deepwood Gazebo 47,410$           

36,060$           

716407 Riverfront Electrical Improvements, Phase 1 41,310$           

714408

716406 Deepwood Estate Sidewalk and ADA Replacement 80,000$           

716404 Bush Tennis Court

168,490$          

715402 Irrigation System Improvements 85,000$           

20,000$         

716405 Athletic Field Fencing at Phillips Field

Wallace Marine Park Trail Paving 59,000$           

1,638,930$      920,440$         718,490$       

TBD Riverfront Park Turf Renovations (Ice Rink) 20,000$           -$                     20,000$         -$                      

35,000$           -$                     35,000$         -$                      

370,480$       

716403 City Entranceway Improvements 100,000$         25,480$           74,520$         

716401 Riverfront Electrical Improvements, Phase 1 473,460$         100,980$         372,480$       2,000$              

715403 Wallace Marine Softball Park Renovations 577,740$         

716416 Wallace Marine Softball Complex Backstops

TOT Funded Parks Project Summary

February 2018 Update

Life-to-Date

Budget

Life-to-Date

Expenditures

-$                   714403 Minto-Brown Island Trail Paving

224,220$         58,230$           165,990$       165,990$          -$                   

735,750$         500$              500$                 736,250$         

-$                      

-$                     50,000$         -$                      

Balance

Available

Committed / 

Requested

Remaining

Balance

74,520$         

35,000$         

50,000$         

Life-to-Date

Expenditures

550,000$       

TBD Orchard Heights Park Ballfields and Drainage 50,000$           

-$                   664 Riverfront Electrical Improvements, Phase 2 289,000$         -$                     -$                   -$                      



Cultural and Tourism Fund

Fund Status Report - For the Period Ending January 31, 2018 Item 6.a.

Budget Actual Thru Budget Actual Thru FY 16-17 %

FY 2017-18 31-Jan FY 2016-17 31-Jan to FY 17-18 Difference

Resources

Beginning fund balance 342,890        545,515      1,267,810  1,219,127   (673,612)      -55.25%

Tax collections 4,092,310     2,091,300   3,948,940  2,016,646   74,654         3.70%

Other agencies 5,700            2,205          5,200         1,921          284              14.78%

Interest earnings 3,800            4,168          3,800         5,858          (1,690)          -28.85%

Loan principle -                   2,256          -                2,499          (243)             -9.72%

Loan interest -                   194             -                301             (107)             -35.55%

Other revenue 15,000          7,000          15,000       49,669        (42,669)        -85.91%

Intrafund Budgeted Transfers -                   -                  -                -                  -                   0.00%

Transfers -                   -                  -                -                  -                   0.00%

Total Resources 4,459,700     2,652,638   5,240,750  3,296,021   (643,383)      -19.52%

Expenditures by Division

Conference Center Marketing 289,220        168,712      298,590     174,178      (5,466)          -3.14%

Tourism Promotion - Travel Salem 1,023,080     767,310      987,230     740,423      26,887         3.63%

City Programs/Parks/CIP 1,989,110     1,134,540   2,904,240  1,043,508   91,032         8.72%

Administration 302,480        174,053      273,410     145,213      28,840         19.86%

Major Tourist Attractions and Cultural 

Facilities 458,760        212,803      433,760     228,271      (15,468)        -6.78%

Contingency 120,000        -                  120,000     -                  -                   0.00%

Total Expenditures 4,182,650     2,457,418   5,017,230  2,331,593   125,825       5.40%

Total Resources Less Expenditures 277,050        195,220      223,520     964,428      (769,208)      -79.76%

FY 2017-18 FY 2016-17



Item 6.b.

Annual

JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN TOTAL Budget

2016-17 -       414,393 437,924 363,861 306,569 254,905 238,895 213,009 275,975 352,756 313,651 771,347 3,943,285 3,948,940        

2017-18 -       409,039 484,285 446,764 258,220 274,508 218,484 213,009 275,975 352,756 313,651 771,347 4,018,038 4,092,310        

% Chg -1.29% 10.59% 22.78% -15.77% 7.69% -8.54% 0.00% 0.00% 0.00% 0.00% 0.00% 1.90%

 

YTD January FY 2016-17

 YTD January FY 2017-18

Variance FY 16-17 to FY 17-18 3.71%

Transient Occupancy Tax - Actual Tax Revenue

Chart and graph demonstrate actual revenue for FY 2016-2017 and FY 2017-2018.

This revised hotel tax revenue chart - which is a fiscal year to fiscal year comparison rather than a "running year" comparison - reconciles to the City's general

ledger. Tax receipts are recorded on a cash basis throughout the fiscal year and modified in June to record revenues earned in June and received in July. As the

result, general ledger reports reflect no cash receipts in July of each fiscal year and two months of cash receipts in June.  

2,016,547               

2,091,300               

 -

 200,000

 400,000

 600,000

 800,000

 1,000,000

JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN

2016-17

2017-18



CTPAB Completion Report       TOT Funds Supporting Salem Tourism 

Facility Operating Grant 

 

Please use this form to report how your facility has enhanced Salem tourism or cultural 

opportunities for our residents. 

 

Organization: Gilbert House Children’s Museum 

Name and location of facility: Gilbert House Children’s Museum 

Reporting period: 1st__ 2nd X 3rd __ or 4th __ quarter of FY 2017-18 

Total number of days open:  79  Total hours of operation:  553   

Volunteer hours for period:  1670  Total attendance at facility: 19,567   

   

Operating expenses funded by TOT, $_7,593___, and special project expenses funded by 

TOT, __________ (i.e., one-time events, brochures, unanticipated repairs) for the period. 

Total income from other sources:  $159,472______   

What did your organization do to contribute to Salem’s appeal as a tourist destination? 

Highlight one activity that occurred during the period. 

Gilbert House Children’s Museum hosted our second annual Noon Year’s Event. This event is 

free with admission and is for families that want to celebrate the new year with young children. 

The event featured face painting, a photo booth, games with our programmable robots and the 

culmination of the festivities, the balloon drop at noon. The Museum welcomed 1,066 guests on 

December 31 for the event. It is a delight to offer an opportunity for families to celebrate the new 

year with the youngest members. 

Report on one of the benchmarks or performance measures used by your organization 

(provide data and an explanation of how the data was collected). 

The Museum staff and Board have continued to focus on creating a better experience for guests. 

In 2017, this included renovating five exhibit spaces and creating new educational programs. 

One of the performance measures we use is our attendance at the Museum. Gilbert House 

Children’s Museum had over 95,000 visitors in 2017. This is a 5% increase over the previous 

year and a 30% increase over the year we began our strategic plan. The improvements and 

changes we are making have created a better reputation in our community and make us a more 

desirable destination for out of town guests. 

 

Submitted by: Alicia Bay     Date: 1-12-18 



 

The balloon drop at Noon Year’s Eve. Councilor Cara Kaser served as the emcee for our countdown. 

 

Optics Lab created in partnership with Willamette University. 



 

Spheros, a programable robots purchased by the Museum along with laptops and Kindles for our 

Technology Lab. This was made possible with a grant from First Tech Federal Credit Union. 

 

Salem Station, new exhibit opened November 4 in partnership with Cherriots, ODOT, Amtrak Cascades, 

Smith and Steel, and Share Tank donors: Dick Withnell, Richard Pine, Dr. Selma Pierce, Rick Day, and 

Michael Wooters. 







CTPAB Completion Report       TOT Funds Supporting Salem Tourism 

Facility Operating Grant 

 

Please use this form to report how your facility has enhanced Salem tourism or cultural 

opportunities for our residents. 

 

Organization: Salem Multicultural Institute 

Name and location of facility: World Beat Gallery & Office 189 Liberty Street, NE Suite 107 

Reporting period: 1
st
__ 2

nd
 _X 3

rd
 __ or 4

th
 __ quarter of FY 2017-18 

Total number of days open:  64  Total hours of operation:  433 - Gallery  

Volunteer hours for period:  1500 (est) Total attendance at facility:  398  

Operating expenses funded by TOT, $___8,130_______, and special project expenses 

funded by TOT, $____-______ (i.e., one-time events, brochures, unanticipated repairs) for the 

period. 

 

Total income from other sources:  $51,107   

What did your organization do to contribute to Salem’s appeal as a tourist destination?  

Highlight one activity that occurred during the period. 

Our exhibit Sawasdee Thailand opened on October 4, and as of December 31, 2017, had 398 

visitors. 17% of those visitors were from over 50 miles away. They came from 13 states, 

including Georgia, Florida, Illinois, Alaska and Florida, and 6 countries. We also partnered with 

Willamette Kitchen Company to host Thai cooking classes that included a tour of the Gallery. 30 

people participated in that event. Regarding quality of life, we hosted the International Potluck in 

conjunction with the Mayor’s International Council in November. Over 115 people attended. 

Report on one of the benchmarks or performance measures used by your organization 

(provide data and an explanation of how the data was collected). 

Our goal was to have 2,000 visitors to the Gallery each year. There were 1018 visitors during the 

first two quarters. 

 

Submitted by:  Kathleen Fish     Date: January 11, 2018 











CTPAB Completion Report TOT Funds Supporting Salem Tourism 
Facility Operating Grant 

Please use this form to report how your facility has enhanced Salem tourism or cultural 
opportunities for our residents. 

Organization: Friends of the Visual Arts dba Willamette Art Center 

Name and Location of Facility: Oregon State Fairgrounds, 2330 17th St NE, Salem OR 97301 

Reporting Period: 1st__ 2nd    X   3rd       or 4th  quarter of FY 2017-18 

Total number of days open:  82 Total hours of operation: 732 

Volunteer hours for period:  1248 Total attendance at facility:  2846 

Operating expenses funded by TOT, $___7525_____, and special project expenses funded by 
TOT, $_8,500__ (i.e., one-time events, brochures, unanticipated repairs) for the period. 

Total income from other sources:  $ 4,319 Holiday Sale 

What did your organization do to contribute to Salem’s appeal as a tourist destination? 
Highlight one activity that occurred during the period. 

The Willamette Art Center held our annual Empty Bowls Sale. We have held this sale for the 

past 11 years and have managed to consistently sell enough bowls to be able to donate 

$20,000 to the Marion-Polk Food share each year. Over 1200 bowls were produced by WAC 

artists over the course of the year. A major portion of this sale takes place during a three-day 

period. We have loyal sponsors, Salem Electric, Grand Hotel, and John Gear Law Office, who 

have given support for the past seven years. The sale has drawn both local and regional 

attendees. 187 people also attended our annual Holiday Pottery Sale of our local artists’ work. 

Report on one of the benchmarks or performance measures used by your organization (provide 

data and an explanation of how the data was collected).  

Facility attendance during the Empty Bowls sale was 425.  Attendance is taken manually by 

studio volunteers recording a daily tally of visitors. 1200 bowls were sold raising $21,500 and 

bringing our eleven-year total donation to $180,042 for the Marion Polk Food Share. Attendance 

for the two-day annual Holiday Pottery Sale was 187. The artists received total commissions of 

$3,144.  

Submitted by: Sue Karnosh, Financial Coordinator Date:  January 24, 2018 



 

EMPTY BOWLS 2017 FOR MARION-POLK FOOD SHARE 

 

 

 

 

 

 

 

 

 

 

  
 

 

 

 

 

Bowls for all 
occasions  

and musician 
Extraordinaire 

 

 

 

 

 

 

 

 

 

  



 

ANNUAL HOLIDAY POTTERY SALE 

 

 

 

 

 

 

 

 

 

 

 

Our talented pottery & glass 

Artists’ creations 



CTPAB Completion Report       TOT Funds Supporting Salem Tourism 

Facility Operating Grant 

Please use this form to report how your facility has enhanced Salem tourism or cultural opportunities for our 

residents. 
 

Organization:  Willamette Heritage Center 

Name and location of facility:  Willamette Heritage Center, 1313 Mill St., Suite 200, Salem, OR 97301 

Reporting period:  2nd quarter of FY 2017-18 

Total number of days open:  78  Total hours of operation: 10:00 – 5:00 Mon.-Sat. (546 hours) 

      Plus 5:30-8:30 p.m. Dec. 19-23 for Magic at the Mill (15 hours) 

Volunteer hours for period:  6341  Total attendance at facility: 18,474 (attendance and rentals) 

      Includes 6,500 for Magic at the Mill (Dec. 19-23) 

Operating expenses funded by TOT, $ 7,995 and special project expenses funded by TOT, $___0_____ (i.e., 

one-time events, brochures, unanticipated repairs) for the period. 
 

Total income from other sources:  $237,253   

What did your organization do to contribute to Salem’s appeal as a tourist destination?  

Highlight one activity that occurred during the period.  The Willamette Heritage Center hosted our annual 

holiday season event, Magic at the Mill, from December 19 to 23, 5:30-8:30 p.m. each night.  We were thrilled to 

welcome 6,500 attendees—nearly 1,000 more guests than for Magic at the Mill 2016.  As is our custom, we were 

honored and excited to host many local and regional business vendors, musicians and artists, with different live 

performances in multiple venues each night.  We were also delighted to host a Salem favorite, Taproot Lounge & 

Café, in our first-floor café space; their food and beverage offerings were a big positive for our attendees.  As 

always, our entire site was illuminated with thousands of festive holiday lights, costumed living history interpreters 

guided guests through our historic homes and buildings, numerous additional volunteers throughout our site 

interacted with strolling guests and answered questions, and Santa greeted families in his workshop in our Spinning 

Room while holiday shoppers patronized adjacent vendors.  The massive undertaking that is Magic at the Mill would 

not be possible without the support of the City of Salem, our event sponsors, and the amazing entertainers and 

volunteers (over 500 this year including musicians, weavers and blacksmiths) who give us their time and talents.  

Magic at the Mill 2017 was also a superb way to cap off a quarter in which 62% of our visitors were from outside of 

Salem and 18.4% of visitors were from outside of Oregon.  Of our 6,500 Magic at the Mill attendees, 27% were 

from outside of Salem and Keizer, including guests from Polk, Yamhill, Linn and Multnomah Counties.  We are 

proud to be both a destination and a holiday season tradition for so many. 
 

Report on one of the benchmarks or performance measures used by your organization (provide data and an 

explanation of how the data was collected).  Increase WHC Volunteers’ hours in 2017 

Goal:  WHC’s 2017 volunteer hours will increase by 5% over 2016 hours. 

Measure:  Volunteers will tally their hours at the end of each volunteer shift.  These hours will be tabulated and 

compared with 2016 numbers. 

Volunteer Hours for 2016 (calendar year): 13,500  Volunteer Hours for 2017 (calendar year): 14,864 

Overall, we recorded a 10.1% increase in volunteer hours at the Willamette Heritage Center from 2016 to 2017. 

 

Submitted by:  Helen Shafran, Development Director  Date: January 24, 2018 



































TOT SPONSORED EVENTS 
 

1 
 

 

Oregon Symphony Association in Salem 

Tchaikovsky’s Pathetique   

February 9, 2018 

Friday, 8 PM 

Smith Auditorium, Willamette University, Salem  

Tchaikovsky’s final symphony is performed with passion by Conductor Carlos Kalmar and special guest 

pianist Natasha Paremski.  

 

Gilbert House Children’s Museum 

Legacy of Play Day 

February 19, 2018 

10:00 am to 2:00 pm 

Parking lot in front of the Museum, Free Admission to the Museum 10:00 am to 5:00 pm. 

Community partners hosting booths with hands-on activities, food, music and educational 

demonstrations that celebrate the A.C. Gilbert’s spirit of tinkering. 

 

Oregon Symphony Association in Salem 

Brahms’ Violin Concerto    

March 16, 2018 

Friday, 8 PM 

Smith Auditorium, Willamette University, Salem  

Violinist Vadim Gluzman joins Conductor Carlos Kalmer to perform one of the greatest violin 

concertos ever written.   

 

Oregon Symphony Association in Salem 

The Fab Four     

March 23, 2018 

Friday, 8 PM 

Smith Auditorium, Willamette University, Salem  

Elevated far above every other Beatle tribute band, The Fab Four will make you think you are 

watching the real thing!  

 

Oregon Symphony Association in Salem 

Saint-Saens’ Organ Symphony     

April 20, 2018 

Friday, 8 PM 

Smith Auditorium, Willamette University, Salem  

Saint-Saen’s most popular symphony combines a full orchestra with the majestic sound of the organ.  

 

 

 

 

 

 



for businesses  within salem city limits

Marketing & Social Media

 ● Website listing on TravelSalem.com

 ( Self-submit your listing using a quick online form 
(business name, address, phone number)

 ● Social media promotion (e.g.        )

 ( Submit your visitor-related product/service/event 
information & photo

 ● Event listings on TravelSalem.com

 ( Self-submit your visitor-related events using a quick 
online form

 ◆ Travel Salem will promote your events through 
multiple platforms: online, print media, social 
networks, e-newsletters, etc.

 ◆ Travel Salem will distribute your events regionally, 
statewide & nationally (e.g. Statesman Journal, 
NW Travel Magazine, Travel Oregon)

 ● Sell tickets to your events through Travel Salem’s 
AbsolutelyTix

Public relationS

 ● “Concept Library” of newsworthy assets & experiences 
showcasing the region

 ( Share your story idea with Travel Salem’s marketing 
team to be included in various promotions – contact 
us anytime and attend the Annual Speed Pitching 
Event

 ● Speakers Bureau

 ( Invite a Travel Salem representative to present to 
your group

 ● Media pitches to editors, travel writers & publications

 ( Travel Salem utilizes an editorial database to 
strategically target your message to local, regional, 
national & international media

 ● Press release development & distribution to media 
outlets

 ( Self-submit your newsworthy announcement using a 
quick online form

 ◆ Travel Salem will write your press release & send 
your announcement to targeted media

networking & education

 ● Marketing Exchange events (learn about innovative & 
results-oriented marketing tactics)

 ● Travel Salem 101 events (learn about Travel Salem 
programs & maximize your engagement)

 ● Team Salem events (learn about upcoming group & 
leisure opportunities)

coMMunicationS

 ● Subscription to weekly Event e-Newsletter

 ● Subscription to Industry e-Newsletter

convention leadS

 ● Engage with the Sales team to benefit from incoming 
group business opportunities

FREE SERVICES

WEb travelSalem.comTEl 503-581-4325 ext. 122For More Information ConTaCT SuE nICholS: E-MaIl snichols@travelsalem.com



CTPAB Meetings & Tour Dates 
 

 

Tuesday March 13, 2018 (regular meeting, review of scores and recommend budget) 
@ 5:30 pm – City Library, Anderson Room B, 585 Liberty St SE, Salem, OR 
 

Tuesday April 10, 2018 (regular meeting) 
@ 5:30 pm –City Library, Heritage Room, 585 Liberty St SE, Salem, OR 

 

Tuesday May 8, 2018 (regular meeting) 
@ 5:30 pm –City Library, Anderson Room B, 585 Liberty St SE, Salem, OR 

 

 

 

Waiting list: 

Willamette Art Center 

Salem Riverfront Carousel 

 



  Item 8 

CTPAB Parking Lot  
Post application survey for development, similar to survey monkey. (Kohler and Tesler, July 11, 2017) 

 

Add to Event report: How did you acknowledge the City of Salem’s TOT funding during your event? 

(Kohler, Aug. 8, 2017) 

 

Discussion on Travel Salem services available to TOT recipients. (Jan. 9, 2018 meeting notes) 
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